
2nd annual ra 
Page 7 


SPOKE 


A LEARNING NEWSROOM FOR JOURNALISM STUDENTS 




Evergreen 

Voting continues 
for best 

Canadian book. 
Page 8 



Color Me Pad colour bombs city’s 

s srxsriK 
srjfs is,r.s rr;- 

”1‘Z SH“3fsS 
SsHHS HSiHSS 

»si; a k&u-: 

pack ao less people pass me, sisted of a lot of speed walk- 
making me feel slightly more ing, but I felt this was justi- 

S£dTi“.,r =5 

iHS «ffl 




count from 10 got the race before she doused the crowd Color Me Rad has sold out enjoyment. Kitchener, which uses the 

SEE™ £S£a c5S= — ~ S?SS2 


Student ticked at being ticketed 

;e~e i 



it 

the daily parking lot, that “I haven’t encountered that cessful. However, Conestoga 

srtiwrsfcst 

l0 ‘^ hav^a schedule with most ‘ n % ctOT ’ who ■»**» «» Lot campus other than in a pre- 




Page 2 "SPOKE 


NEWS 


Tuesday. October 15. 2013 


Now deep thoughts 
... with Conestoga College 

Random questions answered by random students 

The guys share their best pickup lines 
and the women share the worst ones. 




Qasem Najem (top left), a third-year student in the electronics engineering technology - telecommuni- 
cations systems program, poses with the families of Kyla Rowentree (left). Jennifer Shoniker. Stefany 
Plovesan and Aimee Smith after completing the CIBC Run for the Cure on Oct. 6. 


FIGHTING BACK 


Education and support are the heart of 
Breast Cancer Awareness Month 
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Disco’s dead 


CSI’s disco night turns out to be a huge disappointment 



Business is ‘Worth a Second Look’ 

Local store gives new life to old furniture while helping the less fortunate 


BY TONY MCLELLAN 


On the outside, the Worth 
a Second Look Furniture & 
Housewares building looks 
like every other quiet, sim- 
plistic, two-storey brick 
building located on Victoria 
Street in Kitchener’s down- 
town core. 

One step through the steel 
double doors, however, and 
the scene changes signifi- 
cantly. A plethora of furni- 
ture can bo seen, including a 
colourful collection of couch- 
es, cabinets and cupboards 
that cover the large, open 
space. Although some show 
signs of use, the vast major- 
ity appear well maintained, 
and some even look new.' But 
every single item has been 
used, and many would have 
been destined for the dump- 
ster if not for Worth a Second 
Look (WASL). 

The inventory does not 
include clothing, large appli- 

include “any kind of furni- 
ture, any kind of housewares, 
any kind of electronics. You 
want it, we got it," said Don 
Gingerich, one of the driving 
forces behind WASL. 

The store focuses on commu- 
nity, especially on giving the 
less fortunate an opportunity 
to furnish their homes. 


'The intent of the program 
is to make it possible for any- 
body on any kind of income to 
get some of what they need." 
Gingerich said. “We're not in 
it to make money, but to help 
people out." 

Gingerich’s words ring true 
upon closer examination 
of. the prices of the various 
pieces of furniture and small 
appliances, from hair curl- 
ers to blenders. Gently-used 
couches that would have nor- 
mally cost up to S300 are* sold 
for $50, or sometimes even 
less. The same goes for the 
rest of the store's inventory; 
both large and small items, 
all well maintained, arc sell- 
ing for a fraction of what they 
would have been sold for in a 


is known by many in the 


subsequently, many items 
that the store receives are 
donations from the public. 

salvaged by volunteers from 
sidewalks. 

Gingerich believes that 
“we're a society that has too 
much. If we don't like it today, 

row. But where does that 
other one get thrown out?" 


In recent months, however. 




tions have become too plenti- 
ful, with almost all available 
space in the building taken 
up. This is both a primary 
concern and a great source of 
joy to Gingerich. 

“If 1 could see more space 
in the store, which I can't, I'd 
say we could double the size 
of the store” he said. ‘There’s 
just that much stuff.” 

“The place is really run 
by the volunteers. There are 
three paid people who work 
here, while there are almost 
35 unpaid people who work 

To say that the staff is com- 
mitted would be an under- 
statement. Last year alone, 
the volunteers at WASL put 
in more than 24,000 hours 
of unpaid work. At a store 


would have cost $246,000. 

Worth a Second Look is 
located at 97 Victoria St. N„ 
in downtown Kitchener. You 
can contact WASL at 519-569- 
7566, or email don@thework- 
ingcentre.org. Store hours are 
9 a.m. to 5 p.m. on week- 

Saturdays. 
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Think, don’t text 
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Workshop attracts new 'cats’ 


-Jsoned atyu’of 

kHS/SSsS 

the opportunity to get up close and 




i.i'sx: 


—srr.NS 1 




SsT— 




irsrair-s 

S“fiS 



College students’ priorities are a bit off 
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Trevor Kearns, a third-year civil engineering student at Conestoga Rad racers emerge from an orange cloud of coloured cornstarch at the first kilometre mark on King 
College, joins me in celebration after finishing the race in good time. Street East. 
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RUN FOR YOUR FIFE! 

Zombies take over Bingemans at the Running Dead race 
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Alzheimer's disease... 
it's more than you think 


It’s the battle of the books 


is not 
only sign. Learn 


www.alzheimer.ca 

testyourknowledge 


Mz\\e\vnev Society 


Pita pit’s 
“play OF 
THE GAME” 
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Halloween is not a dying day 


BY TABHA LMNNY 


The essence of Halloween is 
alive and well throughout the 
halls of Conestoga College. 
A survey of 25 students was 
done to see if the spooky holi- 
day still remained an interest 
after childhood. The results 
concluded that 92 per cent of 
students still participate in 
what some consider the most 
superstitious and eerie holi- 
day of the year. 

Halloween originated over 
2,000 years ago, from an 
ancient Celtic festival called 
Samhain. Nov, 1 marked the 

the beginning of winter. It 
was believed that in the dark 
night of Oct. 31. the veils 
between the living and the 
dead would be raised, letting 

To commemorate the evening 


bonfires while masked in cos- 

Today's traditions have 
changed since the early years 
of All Hallows' Eve, as it was 
originally referred to. First- 
year business administration 
management student, Scott 
Patterpon, said the holiday 
has become an excuse for kids 
to eat candy and college stu- 
dents to party. 

“I don’t see any particular 
real value in it. Christmas is 
about giving and being gen- 
erous to people, Halloween 
is just getting into a cos- 
tume and giving out candy," 

"Though 1 the 'hdiday has 
evolved, some traditions 
have stayed true. During All 


Hallows' Eve, children began 
dressing in costume and walk- 
ing to neighbours' houses ask- 
ing for money or food. They 
would carry a carved out tur- 
nip as a lantern. Today this 
is commonly known as trick- 
or-treating, and the hollowed 
out turnip has transformed 
into a jack-o’-lantern. 

It has been commonly said 
that Halloween is a child’s 
holiday and, according to 
Statistics Canada, in 2012 
over three million children 
ages five to 14, trick-or-treat- 
ed for delicious sugary snacks. 
In comparison only 20 per 
cent of surveyed Conestoga 

tinue with the tradition as an 





parties or just dressing up to 
hand out candy, adults are 
taking back the night. 

Patti Hicks, manager of 
Kitchener’s Spirit Halloween, 
said people of all ages come 
in to get Halloween supplies, 


"A lot of adults come in and 
buy decorations and even 



dress up and have fun ... it’s 
(a holiday) for everyone,” she 


Spirit Halloween is a 
store only open in the fall 
and is dedicated purely to 
Halloween supplies, which 
has proven to be quite a 
lucrative business. They're 

benefits. Statistics Canada 
reported that in October 
2011 moro than $355 mil- 


ies and snacks were sold at 
large retailers. This was $79 



visual merchandising stu- 
dent, Sable Martino, believes 

get artistic. 

“A lot of merchandisers make 
such a profit on Halloween ... 
it's their big holiday for cre- 
ativity,” Martino said. 

More than half of the stu- 

until a week before Halloween 
or even less to get their cos- 
tumes in order. However, the 
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College residence gets facelift 
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